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INTERVIEW AS A WAY TO PROMOTE A PRODUCT 

The article deals with the identification of types and means of speech influence in 

the genre of advertising interview. It gives the analysis of advertising interviews with 

the heads of agro-industrial complex enterprises, according to it there are mainly per-

suasive strategies, including pragmatic and esthetic ones.  

The keywords: speech influence; persuasion; textual advertising in mass media; 

advertising interview; pragmatic and esthetic means; self-presentation. 
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